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ROLE OF WOMEN IN GROWTH OF GLOBAL 
ECONOMY 

Closing the gender gap in the workforce could add a staggering $28 trillion to the 
global GDP.  

■ Both advanced and developing countries stand to gain when women participate in 
the labor force at the same rate as men. Even without full parity, countries can grow 
the global gross domestic product (GDP) by $12 trillion.  

■ Women’s economic empowerment boosts productivity, increases economic 

diversification and income equality in addition to other positive development 
outcomes. 

■ Education, upskilling and re-skilling over the life course – especially to keep pace with 
rapid technological and digital transformations affecting jobs—are critical for 
women’s health and wellbeing, as well as their income-generation opportunities and 
participation in the formal labour market.  

■ Increased educational attainment accounts for about 50 per cent of the economic 

growth in OECD countries.  
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COUNTRIES HAVE NO LAW 

PROHIBITING SEXUAL 

HARASSMENT OR ABUSE IN 

THE WORKPLACE 

MORE TIME IS SPENT ON 

UNPAID CARE WORK BY 

WOMEN THAN MEN 

OF THE 750 MILLION 

ILLITERATE ADULTS 

WORLDWIDE ARE WOMEN 

FEWER WOMEN THAN MEN 

HAVE A BANK ACCOUNT 



GDP GROWTH BY 2025 WITH GENDER PARITY IN THE WORKFORCE ALL REGIONS 
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FEMALE WORKFORCE STATUS IN INDIA  

■ Female labour force participation in India is 26% in 2018, according to an industry 
report. 

■ 95% or 195 million women are employed in the unorganized sector or are in unpaid work 

■ The government has begun work on a comprehensive policy to increase the 

participation of women in the workforce over the next five years. 

■ The government is working to provide greater access to quality education and removing 
underlying social, economic barriers limiting the opportunities for women. 

■ Examples of few schemes are which are benefitting women, Prime Minister’s 

Employment Generation Programme (PMEGP) run by Ministry of Micro, Small & 
Medium Enterprises, Mahatma Gandhi National Rural Employment Guarantee Scheme 
(MGNREGS) and Pt. Deen Dayal Upadhyaya Grameen Kaushalya Yojana (DDU-GKY) 
schemes run by Ministry of Rural Development and Deendayal Antyodaya Yojana-

National Urban Livelihoods Mission (DAY-NULM) run by Ministry of Housing & Urban 
Poverty Alleviation 
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GDP GROWTH BY 2025 WITH GENDER PARITY IN THE  

WORKFORCE IN INDIA 
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WOMEN ENTREPRENEURS: A GLOBAL PERSPECTIVE 

The rate of entrepreneurship among women is 

on a rise globally 

Russia has high level of engagement of women 

in entrepreneurship and the labour force 

relative to men. Women in Russia enjoy 

positive entrepreneurial conditions 

 

In the EU women constitute 30% of start-

up entrepreneurs. Female creativity and 

entrepreneurial potential are an underexploited 

source of economic growth and jobs that 

should be further developed. 

In the USA it seems that the golden age for 

women entrepreneurs has finally begun with 40 

% of new entrepreneurs in the United States 

being women — the highest percentage since 

1996 



BARRIERS IN ICT FOR WOMEN’S ENTREPRENEURSHIP 

■ Lack of education- the lack of education, 
especially in science, technology, engineering and 
mathematics, continues to be one of the major 
challenges that hinder women from working in 
ICT businesses. 

 

 

 

■  Challenges with access - Both the public and 
the private sector stakeholders need to work 
together to improve the ICT infrastructure and 
make Internet connectivity, particularly 
broadband connectivity available, accessible and 
affordable to all.  
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BARRIERS IN ICT FOR WOMEN’S ENTREPRENEURSHIP 

■ Different patterns of ICT usage- Women 
generally have less access to resources and 
rights in comparison with their male 
counterparts.  

 

 

 

■ Online/Offline vulnerability- Besides 
their struggles against oppressive social 
norms, women entrepreneurs, alongside other 
women ICT users, are susceptible to the 
increasingly disturbing trends of cyber 
harassments, online bullying, sexual assault 
through social media, privacy violations, 
identity theft, etc.  
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SOLUTIONS AND WAY AHEAD 

■ A national policy priority is essential to ensure effective policy leadership 
and prioritization for implementation of programmes that can empower women 
entreprenuers through ICTs.   

■ Access to ICTs is still required in countries like India, to raise the ICT 
awareness among rural female workforce, for greater adoption of technologies. 

■ ICTs for capacity-building, education and training essential, as 
proper skilling of women workforce is important for growth and development of 
women entrepernuers  

■ ICTs to help break through persisting barriers and constraints and 
should have easier access to finance, mobility and skilling. 

■ The need for data for women entrepreneurs, is very important for OCED 
countries like India, as good data would help to intesify the polices for women 
development. 
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SOLUTIONS AND WAY AHEAD 

■ Focus on establishing necessary infrastructure, 
as well as redrafting educational policies and 

skilling initiatives making them more 
contemporary and relevant. 

■ Access to new age alternate funding for women 

entrepreneurs Also, we need to encourage 

women to invest in other female-led companies 

to balance gender disparity.  

■ Skillset of women be expanded to 
match the current market trends in view 
of emerging technologies 
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“Women empowerment is crucial to India's growth. 
Days of seeing women as 'home makers' have gone, we 
have to see women as nation builders!”  

Quoted by Hon’ble Prime Minister of India 

Narendra Modi 
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WOMEN ENTREPRENEURS 
IN INDIA 

• Women constitute around 14% of the total 
entrepreneurship i.e. 8.05 million out of the total 
58.5 million entrepreneurs. 

• Out of this, 2.76 million women constituting 13.3% 
of women entrepreneurs work in agriculture sector, 
whereas 5.29 million women constituting more than 
65% work in non-agriculture sector. 

• A lot of impetus is given to Women Entrepreneurships in 
the country through various government plans like 
Pradhan Mantri MUDRA Yojana, were 70% of the 
beneficiaries are women.  

• Out of the total annual procurement from Micro and 
Small Enterprises annually, 3 per cent from within the  
target has been earmarked for procurement from 
Micro and Small Enterprises owned by women. 
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WOMEN ENTREPRENEURS IN 
INDIA- IMPACT ON ECONOMY 

■ To foster inclusive growth, we must work towards 
ensuring that at least 25% of entrepreneurs are 
women by 2025 

■ An equalization in the global workforce can 
enhance the Gross Domestic Product of a 
developing country like India by over 27 per cent. 

■ India has emerged as the second largest start-up 
ecosystem in the world and is expected to grow at 
10-12 per cent year-on-year. 

■ It is projected that by 2025, India’s GDP will get an 
additional boost of 16 per cent, by integrating 
women into the workforce. 

■ According to a report by 2020 50% of India’s 
internet users will be rural & 40% will be women. 
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EMPOWERING WOMEN ENTREPRENEURSHIP 
THROUGH GOVERNMENT MSME  SCHEMES 

■ Rashtriya Mahila Kosh (RMK)- National-level organisation has been set up under 
Ministry of Women and Child Development. RMK provides micro-credit to women in 
the informal sector. 

■ Stand Up India scheme- This scheme provides loans to entrepreneurs from SC/ST 
tribes, and focusses on promoting women entrepreneurs. It not only helps women 
in creating a start-up, but also helps those start-ups that are new and have been 
recently set up. 

■ SIDBI Mahila Udyam Nidhi- Mahila Udyam Nidhi Scheme (MUN) under Small 
Industries Development Bank of India provides financial assistance up to Rs. 10 
lakhs to female entrepreneurs for setting up the new industrial venture in the 
small-scale sector. 

■ Udyogini Scheme- Women entrepreneurs between the ages of 18 and 45, who are 
involved in agriculture, retail and similar small businesses, can avail loans up to Rs 
1 lakh under this scheme. 

■ . 
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TECHNOLOGY EMPOWERING WOMEN OF INDIA 

Women in India are joining hands in the nation’s growth story by taking part in various 
sectors like health, education or industry and they are making use of GoI’s ‘Digital India’ 
programme for the next big leap. 

 

16 

Support to Training and Employment Programme for Women (STEP) The STEP Scheme 

aims to provide skills that give employability to women and to provide competencies and 

skill that enable women to become self-employed/entrepreneurs.  

e-Sakhi is a digital literacy programme initiated by the 

Department of Information Technology and Communication 

(DoITC), Government of Rajasthan, with the aim of making every 

individual, especially women in the state being digitally literate.  

Mahila E-haat a direct online marketing platform launched by 

the Ministry of Women and Child Development to support 

women entrepreneurs to showcase products made and services 

rendered by them. This is a part of the 'Digital India' initiative. 



EXAMPLES- TECH A BOON FOR WOMEN ENTREPRENEURSHIP 

 
Helps connect audience across the globe 

 

■ Life-Coach Kusha Kalra, Founder of Happy Lives 

■ A website that helps to connect women from all 
walks of life and share about their stories and be 
empowered to make a transformation in their lives. 

■ Technology is the only medium helping them to 
bring out their stories and make a movement which 
is helping other women feel empowered enough to 
make a change. 

■ According to her technology enabled her to get 
connected to other entrepreneurs, associations and 
forums that promote entrepreneurship for women. 

 

17 



EXAMPLES- TECH A BOON FOR WOMEN ENTREPRENEURSHIP 

 
Makes online business personal 

 

■ Manveen Kaur, Founder of Hobby in a 
Box 

■ It caters to people who want readymade 
craft kits with materials and instructions 
delivered at their doorstep to pursue a craft 
of their choice 

■ Says that Technology has made it easy to 
understand consumers and reach out to 
them.  

■ They operate through Youtube channels 
and have live chat options on their website. 

18 



EXAMPLES- TECH A BOON FOR WOMEN ENTREPRENEURSHIP 

 
The fuel that drives services 

 

■ Pratiksha Gupta  Founder of 1SpecialPlace 

■ It is an online platform providing services like 
Occupational Therapy, Speech Therapy, 
Special Education, Counselling and many 
training courses 

■ 1Special Place is a Tech-Health start up and 
technology facilitates them in developing 
digital resources for speech and language 
enrichment in children.  

■ Her team has conducted more than 2,000 
online procedures till now.  
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SOCIAL MEDIA HELPING WOMEN ENTREPRENEURS  

Distance is only in mind when you have 
technology 

 

■ Ridhika Jesrani, is Founder of India's first 
sustainable 3D printed jewelry 

■ She has a very interactive online website and 
extensively uses her Facebook page to stay 
personally connected with her clients in New 
York, Dubai, and cities across India. 

■ Social media apps like Facebook, Instagram, 
WhatsApp and Twitter helps her to inform clients 
about the products which she customises and 
deliver in quick time. 
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SOCIAL MEDIA HELPING WOMEN ENTREPRENEURS  

Technology giving power to cultivate your 
dreams 

 

■ Monya Dhingra Founder of Sweet Buds. 

■ She doesn’t have a dedicated online 
platform, but works through Facebook and 
other social media apps  

■ Upon receiving orders, she ensures speedy 
and timely deliveries of the same through 
her logistics support staff. 

■ Because of her presence mostly on social 
media apps, she earns chunk of her revenue 
through referral orders. And she feels she 
doesn’t needs to set up a brick & mortar 
store. 
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EXAMPLES- TECH A BOON FOR WOMEN  
ENTREPRENEURSHIP 

 

 

■ Falguni Nayar Founder of Nykaa.com. 

■ Started in 2012, It is a beauty ecommerce 
portal attracts large international brands to 
give the Indian market a shot.  

■ The startup had a turnover in of $87 
million in 2018 and is expected to touch 
$1.5 billion by 2020, and double to $3.3 
billion by 2022 

■ Nykaa partnered with Criteo, the commerce 
marketing technology company and 
delivered five times increase in sales, 54 per 
cent increase in Average Order Value and 
seven times increase in ROI for Nykaa. 
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EXAMPLES- TECH A BOON FOR WOMEN  
ENTREPRENEURSHIP 
 

 

■ Radha Ramaswami Basu Founder of 
iMerit. 

■ Based in Kolkata, iMerit provides tech-
enabled services—digital as opposed to the 
call centre kind—to global companies from 
centres in eastern India. 

■ iMerit hires young women, particularly from 
very low-income households, to serve in the 
digital economy 

■ From verifying driver documents for Uber to 
validating information on hotels and travel 
sites to categorising data and images for 
online shopping sites, the iMerit staff learn 
to handle a myriad set of tasks.. 
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WHY WE NEED MORE WOMEN ENTREPRENEURS  
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THANK YOU  

MS SARIKA GULYANI 

DIRECTOR and HEAD ICT and ILIA DIVISION 
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EMAIL: Sarika.Gulyani@ficci.com 
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